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The final issue of the 1998 Welcomer was mailed to the membership on October 23.  Issues were mailed to the current membership and non-renewals for a total of 126.  The next three issues will be mailed on January 29, April 30 and July 30, 1999.  Four new columns were added to encourage more input from the members.  Kudos Kolumn, Bright Ideas, On The Move and A Blast From The Past all offer opportunities for members to contribute.


Printing and mailing costs for the fall issue of the Welcomer were $112.43 and $54.18, respectively, for a total of $166.61.  I have investigated the 
process for non-profit permit mailings.  As a non-profit organization, CiVSA would be eligible to mail with a non-profit permit once we reach 200 pieces.  It will not become cost effective for us until our mailings reach approximately 1500 pieces total for the year.  

Soon the new membership brochure will be available for distribution.  Fran Lane, Denise Wellman and Leslie Baumert reviewed the current brochure and made necessary changes.  The Communication Committee reviewed the proposed changes along with Linda Hardwick.  The changes were approved by all.  Six hundred copies will be produced at a cost of $99.74.        

The website looks great.  The site is very easy to navigate.  The Member Institutions page gives an error reading and it may be that it is being updated.  The Constitution and By-Laws will need to be updated once the Executive Board recommendations are approved by the membership.   I would also like to see us have conference information updates on the website.  The page that is up now gives the dates and indicates that more detailed information will be posted fall 1998.  If we could have a photo of Madison and a little teaser about some of the exciting activities that the conference committee has planned that would be great.

Suggestions are welcome and it is a pleasure to be working with such an outstanding group of professionals.
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